Law Firm Use of LinkedIn

Table of Contents
THE QUESTIONNAIRE ... oottt sssssssssssesssssessssssssssssss s s sssssssssssssessssss s ss s sssssssssssssssssssssssssanas 9
SURVEY PARTICIPANTS ..o tstttietseersesssssssssssssesssssssssssssssessssssssssssssssessssssssssessssssssssssssssssssssssssssssssssssssssssssens 13
WORK TITLES OF INDIVIDUALS RESPONDING TO THE SURVEY ......orieerssessssssssssesssesnnns 14
SUMMARY OF MAIN FINDINGS......osiermeresssssssssssssssssssssssssssssssssssssssssssssssssssssssesssssssssssssssssssssssssssssaneses 15
Characteristics 0f the SamPle.......couiie et e e e e e e e e e et e eaaeeees 15
Use Of LINKedIN Paid AdS......cooiiiiiieiee et e e 15
Number of Lawyers with Personal Pages on LinkedIn..............cooeiiiiiiiiiiiiie e, 15
Frequency of SENAING QUL POSES......ccciiiiiiiii e e e et e e e e e e e e et e e e e e e seeeaaaaaaaas 16
Number of ENdorsements Per FirM .......ooo i 16
Participation in LINKEAIN GrOUPS .....ccoeeiiiiiie ettt e e e e e e e et e e e e e e e ee et e e e e e e eeeesnananaas 16
LINKEAIN IMIETIICS .ttt s e e s e e e s e e e e s snneeeenans 16
LinkedIn as a Marketing Tool Compared to Facebook, Twitter, Google+ and YouTube ................... 17
Percentage of Firms that Post Available Jobs on LinkedIn.........ccccoooiiiiiiiiiiiiiccce e, 17
Policies on LinkedIn Invitations and INMail............cooooiiiiiiiiii e 17
Policies on Developing Attorney Profiles on LinkedIn ...........ouuuiiiiiiiiiiiiiii e 17
SENAING OUL 10 FOIIOWETS ... . e e e e et eer e e e e e e e e et it e e e e eeseessnaaaeaaaeaaes 18
Posts Sent to All Followers Vs. Posts Sent to Select FOIIOWErS .........coccviieiiiiiiiniieicceeceeees 18
CHARACTERISTICS OF THE SAMPLE.......o st ssssssssssssssssssssssssssssssssssssssssssssssssssssnssss 19
Table 1.1 How many partners does your law firm have? ... nceeseeseeessesseseens 19
Table 1.2 How many partners does your law firm have? Broken out by Country........cccceuu... 19
Table 1.3 How many partners does your law firm have? Broken out by Number of Partners
............................................................................................................................................................................................. 19
Table 1.4 How many partners does your law firm have? Broken out by Main Source of
S 10 < 20
Table 1.5 How many partners does your law firm have? Broken out by Litigation Revenues
AS %0 Of FIITN REVENUES ...ttt ssss s sesss s ssssssess s s sssssssssssssssssssssssssssnas 20
Table 2.1 The most significant source of revenue for your law firm is:.......oesseesneeesneennens 21
Table 2.2 The most significant source of revenue for your law firm is: Broken out by
000 110 01 oy 21
Table 2.3 The most significant source of revenue for your law firm is: Broken out by
NUMDET Of PATTIEIS oo sss s sssssssssss s s sesss s s s s s s s s ssss s ssssssasnes 21
Table 2.4 The most significant source of revenue for your law firm is: Broken out by Main
SOUICE Of REVEIUE .....ouireteeiesssscssssess s s s s s 22
Table 2.5 The most significant source of revenue for your law firm is: Broken out by
Litigation Revenues as % of FIrm ReVENUES........c.cocmcsnssssssssssssssssssssssssssssssssssssenss 22
Table 3.1 Choose the statement that best describes Litigation Revenues as % of Firm
Revenues as a percentage of firm total FEVENUES........oeereeerneenseesseesreeseesseessesssesssesessssssesssssssssssans 23
Table 3.2 Choose the statement that best describes Litigation Revenues as % of Firm
Revenues as a percentage of firm total revenues Broken out by Country ........oeeeeseeeenn. 23

2



Law Firm Use of LinkedIn

Table 3.3 Choose the statement that best describes Litigation Revenues as % of Firm
Revenues as a percentage of firm total revenues Broken out by Number of Partners............ 23
Table 3.4 Choose the statement that best describes Litigation Revenues as % of Firm
Revenues as a percentage of firm total revenues Broken out by Main Source of Revenue...24
Table 3.5 Choose the statement that best describes Litigation Revenues as % of Firm
Revenues as a percentage of firm total revenues Broken out by Litigation Revenues as % of

FIIrM REVENUES. ...t s 24
USE OF LINKEDIN PAID ADS ..ot sssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasesses 25
Table 4.1 Have you used LinkedIn paid @dS? .......oeeneeneemsmeemeesseesneesseessesssesssesssssssesssssssssssssssnes 25
Table 4.2 Have you used LinkedIn paid ads? Broken out by COUNtry.....neenmeesneemsneeesneennens 25
Table 4.3 Have you used LinkedIn paid ads? Broken out by Number of Partners........ccccccc..... 25
Table 4.4 Have you used LinkedIn paid ads? Broken out by Main Source of Revenue............ 25
Table 4.5 Have you used LinkedIn paid ads? Broken out by Litigation Revenues as % of
FIrM REVENUES ...t 26
Table 5.1 If so how much did your organization spend ($) in the last year on LinkedIn paid
10 PPN 27
Table 5.2 If so how much did your organization spend ($) in the last year on LinkedIn paid
AAS? BroOKEN OUL DY COUNITY w.coveerieneenecsseeesseesseeessessssesssessssesssessssssssessssesssessssesssassssssssssssessssessssssssassssssssasssesssnees 27
Table 5.3 If so how much did your organization spend ($) in the last year on LinkedIn paid
ads? Broken out by NUMDET Of PArtners ... eceeeseesseesseesseesssssssssessssssssssssessssssssssssssssssssssssess 27
Table 5.4 If so how much did your organization spend ($) in the last year on LinkedIn paid
ads? Broken out by Main SOUICE Of REVEINUE ........corieeerreeneeseessseessessseesssessesssessssssssssssssssasssssssssssssssanes 27
Table 5.5 If so how much did your organization spend ($) in the last year on LinkedIn paid
ads? Broken out by Litigation Revenues as % of Firm Revenues.......n 28
Table 6.1 How much do you plan to spend ($) this year on LinkedIn paid ads?........ccouweernmueees 29
Table 6.2 How much do you plan to spend ($) this year on LinkedIn paid ads? Broken out
DY COUIIETY .oreeueeuseesseeesseeseesssessssessseesssesss s eesssasss e s R RS RS EE SRR R AR E SR RR SRR R RR s 29
Table 6.3 How much do you plan to spend ($) this year on LinkedIn paid ads? Broken out
DY NUIMDET Of PATTNETS ..o ieuieeeeeeeesreeseessseesseessessssesssessssssssesssessssssssesssessssssssssssssssssssssassssssssessssssssssssessssssssssssness 29
Table 6.4 How much do you plan to spend ($) this year on LinkedIn paid ads? Broken out
DY Main SOUTCE Of REVEINUE ......ceeieeeeeeeeeeseceeeesseeseeassesssesssesssesssssssssssssess s ssses s ssses s s s s sssassssees 29
Table 6.5 How much do you plan to spend ($) this year on LinkedIn paid ads? Broken out
by Litigation Revenues as % of FIrm ReVENUES .......cccoeirsncsssssssssssssssssssssssssssssssssssns 30
How long have you been using LinkedIn paid ads? ......neeeneeeesseeseesseessssesssssssessssessessans 31
Table 7 Which of the following have you used: text ads? Text and image ads? Video ads?..32
Table 7.1.1 Have yoU USEd TEXt AdS7.....eereeneesseeseessseessesssesssessssssssssssesssssssssssssssssssssssssssssssssssessans 32
Table 7.1.2 Have you used Text ads? Broken out by COUNTIY ....ooeemeeneeenmeemeesmneessseesseesseessseennas 32
Table 7.1.3 Have you used Text ads? Broken out by Number of Partners........oeeenneeennes 32
Table 7.1.4 Have you used Text ads? Broken out by Main Source of Revenue.........ccccuu...... 32
Table 7.1.5 Have you used Text ads? Broken out by Litigation Revenues as % of Firm
S 3 1 33
Table 7.2.1 Have you used Text and image ads?.......ceernmeemeesmmeesmesssesssssssessessssssssssssasssssssssssans 34
Table 7.2.2 Have you used Text and image ads? Broken out by Country........coeeereeeseeennn. 34
Table 7.2.3 Have you used Text and image ads? Broken out by Number of Partners......... 34

Table 7.2.4 Have you used Text and image ads? Broken out by Main Source of Revenue 34



Law Firm Use of LinkedIn

Table 7.2.5 Have you used Text and image ads? Broken out by Litigation Revenues as %

Of FIIM REVEINUES ..ottt b s ss s 34

Table 7.3.1 Have you USed VIAE0 adS? ......oeeeereeeseessseesseessesssesssesssssssssssssesssssssssssssssssssssssssesssssssans 35
How do you go about making text or video ads for LinkedIn? Do you hire outside firms to
help with the text or video ads? Use law firm marketing staff? How involved are the

ALEOTNIEYS TNEIMSEIVESY .. oottt ettt ss s b bR e s R bR 35
COMPOSITION OF THE FIRM'S LINKEDIN SITE......ooiiirsmmssesssssssssssssssssssssssssssssssssssssssssseess 36
Table 8.1 How many lawyers at your organization have personal pages on LinkedIn?......... 36
Table 8.2 How many lawyers at your organization have personal pages on LinkedIn?
BIOKEN QUL DY COUNTIY couvreuietueeneeseesseeseessseesssesssesssessssesssesssssssssssssassssssssasssessssssssessssessssssssassssssssesssessssssssnessassans 36
Table 8.3 How many lawyers at your organization have personal pages on LinkedIn?
Broken out by NUMDET Of PArthers...... o eeeeneesseessesseessesssesssssssssssssssssessssssssssssssssssssssssssssasssssassans 36
Table 8.4 How many lawyers at your organization have personal pages on LinkedIn?
Broken out by Main SOUICE Of REVENUE ... ceeeeeeeeeesreesecssseesesssess e sssessssssssssssessssssssssssssssssssssssssssans 37
Table 8.5 How many lawyers at your organization have personal pages on LinkedIn?
Broken out by Litigation Revenues as % of FIrm ReVenues ... 37
Table 9.1 How many practice areas or departments do you describe on your LinkedIn Site?
............................................................................................................................................................................................. 38
Table 9.2 How many practice areas or departments do you describe on your LinkedIn Site?
BIOKEN QUL DY COUNTIY courreuieeeeneeseeeseessessssessssesssesssessssesssesssssssssssssassssssssasssessssesssessssessssesssassssssssssssesssssssasesssassans 38
Table 9.3 How many practice areas or departments do you describe on your LinkedIn Site?
Broken out by NUMDET Of PArthers...... o eeeeesneesseessessssssesssesssssssssssssssssesssssssssssssssssssssssssssssssssssassans 38
Table 9.4 How many practice areas or departments do you describe on your LinkedIn Site?
Broken out by Main SOUICE Of REVENUE ... ueeeeeeeeesreeseceseesesssese e sssessssssssesssessssssssssesssssssssssssessans 39
Table 9.5 How many practice areas or departments do you describe on your LinkedIn Site?
Broken out by Litigation Revenues as % of FiIrm ReVenues ... 39
FOLLOWERS, ENDORSEMENTS & POSTS ....oiiersersissssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssens 40
Table 10.1 How many followers does your organization have on its LinkedIn sites? ............. 40
Table 10.2 How many followers does your organization have on its LinkedIn sites? Broken
OUL DY COUIITY .oeereeeeeueesseeesressseessseesssesssessssesssesssesssesssssessses s s e ss SR s LR R RS R R RS R e 40
Table 10.3 How many followers does your organization have on its LinkedIn sites? Broken
OUL DY NUIMDET Of PATTNETIS. ... ceeececeeereeseeeseesseeesseessssssessessssesssesssssssssssssessssssssesssessssesssssssses s sssassssssssssssssssssssans 40
Table 10.4 How many followers does your organization have on its LinkedIn sites? Broken
OUL By Main SOUICE Of REVEINUE......ccueeeeeeeseceneeseeessecssssssessessssesssesssssssssssssassssssssesssesssssssssssses s sssasssssssssssans 41
Table 10.5 How many followers does your organization have on its LinkedIn sites? Broken
out by Litigation Revenues as % of Firm REVENUES ........ccmernernsserssssssssesssssssssssssssesseens 41
How often do you send out posts or updates to your folloWers?........eneneeeesseeseessseesseennas 42
Table 11.1 How many endorsements does the firm have on LinkedIn?.......oncisneennees 43
Table 11.2 How many endorsements does the firm have on LinkedIn? Broken out by

000 110 01 oy 43
Table 11.3 How many endorsements does the firm have on LinkedIn? Broken out by
NUMDET Of PATTIEIS oo sss s sssssssssss s s sesss s s s s s s s s ssss s ssssssasnes 43
Table 11.4 How many endorsements does the firm have on LinkedIn? Broken out by Main
SOUICE Of REVEIUE .....ouireteeiesssscssssess s s s s s 43
Table 11.5 How many endorsements does the firm have on LinkedIn? Broken out by
Litigation Revenues as % of FIrm ReVENUES........c.corecrsssessssssssssssssssssssssssssssssssssssenss 44



Law Firm Use of LinkedIn

How important are endorsements to the firm's marketing efforts and how much staff time

do you expend in proCuring them ... sessssssssesssssssssssss s ssssssassans 45
USE OF LINKEDIN GROUPS.....coienersssssssssssssssssssssssssssssssssssssssssssssessssssssssssssssssssssssssssssssasssssssssssssssssssss 46
Table 12.1 Does your organization participate in any LinkedIn Groups?.......eneeenens 46
Table 12.2 Does your organization participate in any LinkedIn Groups? Broken out by
000 110 01 oy 46
Table 12.3 Does your organization participate in any LinkedIn Groups? Broken out by
NUMDET Of PATTIEIS .oovireieeiereirsssisssssess s sss s sssssss s s sess st s s s s s s ss s ssssssssnes 46
Table 12.4 Does your organization participate in any LinkedIn Groups? Broken out by Main
SOUICE Of REVEIUE .....ouireieeiesessscsss s s s s s 47
Table 12.5 Does your organization participate in any LinkedIn Groups? Broken out by
Litigation Revenues as % of FIrm ReVENUES........ccoiemcnsssssessssssssssssssssssssssssssssssssssssenss 47
Table 13.1 In how many LinkedIn Groups does your organization participate?.......cccuueenees 48
Table 13.2 In how many LinkedIn Groups does your organization participate? Broken out
DY COUIETY eereeuteeseeeseeesesseesssessssessseesssesssessseesssassseee s R RS R RS EE SRR R AR E SR RR AR R R RR s 48
Table 13.3 In how many LinkedIn Groups does your organization participate? Broken out
DY NUIMDET Of PATTNETS ..o ceuieeeeeeeesseeseessseessessseesssesssesssessssesssssssssssssesssessssessssssssssssessssassssssssesssessssssssessssssssssssnens 48
Table 13.4 In how many LinkedIn Groups does your organization participate? Broken out
DY Main SOUTCE Of REVENUE ......ceeieeeeeeeeeeseceeeesseeseessesssesssesssesssssssssssssass s ssse s s sssses s s s s sssasssees 48
Table 13.5 In how many LinkedIn Groups does your organization participate? Broken out
by Litigation Revenues as % of FIrm ReVENUES .......cccirscssssssssssssssssssssssssssssssssssssssns 49
Which LinkedIn Groups does the firm participate in?........eeeeeeeseessessessssessssesees 50
How important are LinkedIn Groups to the marketing of the firm and how do you use
12 =)' 1 PN 51
What metrics do you track on your LinkedIn page? Which are the most important ones and
WY 7 ettt ss e s s e s e R RS EEER £ R £ E £ R LR ER AR R AR SRR R R AR AR R AR AR RS 52
Table 14 Rank your presence on LinkedIn, Facebook, Google+, YouTube, and Twitter as a
INATKETINZ TOOLa.euieeieeeeeceeeeseesseeese e s s seesse s sss s es b s s b RS SER RS E R AR 53
Table 14.1.1 Rank Facebook as a Marketing Tool for Your Law Firm......ccoeenmeenseeeseeenn. 53
Table 14.1.2 Rank Facebook as a Marketing Tool for Your Law Firm Broken out by
COUNETTY coreteeeueesseeesresseessesssssessseessesssseessees e s sss RS ER RS EE SRR AR AR AR R AR AR R R SRR R R 53
Table 14.1.3 Rank Facebook as a Marketing Tool for Your Law Firm Broken out by
NUMDET Of PATTIETS .ooviveierierecssssssssssessessssssssssssse s sssssssssesssssss s ssss s s ssssssssssssssssssenes 53
Table 14.1.4 Rank Facebook as a Marketing Tool for Your Law Firm Broken out by Main
SOUTCE Of REVEINUE ....ouireirtesssesrsssss s ss s s 54
Table 14.1.5 Rank Facebook as a Marketing Tool for Your Law Firm Broken out by
Litigation Revenues as % of Firm ReVENUES........ccccssssssssssssssssssssssssssssssssseess 54
Table 14.2.1 Rank Google+ as a Marketing TOOl.......oeeeneeseeseeseesseeeseessessssssssesssessssssssessaas 55
Table 14.2.2 Rank Google+ as a Marketing Tool for Your Law Firm Broken out by
COUNETTY coreteeeueesseeesresseessesssssessseessesssseessees e s sss RS ER RS EE SRR AR AR AR R AR AR R R SRR R R 55
Table 14.2.3 Rank Google+ as a Marketing Tool for Your Law Firm Broken out by
NUMDET Of PATTIETIS .oucveieiierisissssssssessesssssssssssssesssssssssss s ssssssssssess s ssssse s s s ssessssssss s sassssssenes 55
Table 14.2.4 Rank Google+ as a Marketing Tool for Your Law Firm Broken out by Main
SOUTCE Of REVEIUE .....ouirerrtessessssess s ss s s 55
Table 14.2.5 Rank Google+ as a Marketing Tool for Your Law Firm Broken out by
Litigation Revenues as % of Firm ReVENUES........cccssssssssssssssssssssssssssssssssssseees 56

5



Law Firm Use of LinkedIn

Table 14.3.1 Rank Twitter as a Marketing Tool for Your Law Firm.......enneenneeenn. 57
Table 14.3. Rank Twitter as a Marketing Tool for Your Law Firm Broken out by Country
........................................................................................................................................................................................ 57
Table 14.3.3 Rank Twitter as a Marketing Tool for Your Law Firm Broken out by Number
0 8 S5 o =) P 57
Table 14.3.4 Rank Twitter as a Marketing Tool for Your Law Firm Broken out by Main
SOUTCE Of REVEINUE ....ouireietissessssssssssss s ss s s 57
Table 14.3.5 Rank Twitter as a Marketing Tool for Your Law Firm Broken out by
Litigation Revenues as % of Firm ReVENUES........ccccssssssssssssssssssssssssssssssssseees 58
Table 14.4.1: Rank YouTube as a Marketing Tool for Your Law Firm .......neeneeenn. 59
Table 14.4.2 Rank YouTube as a Marketing Tool for Your Law Firm Broken out by
COUNETY ceretrteueeseeesreeseeseessssessseessessssesssees e sss RS R SRR R ER SRR AR AR AR R R R bRt 59
Table 14.4.3 Rank YouTube as a Marketing Tool for Your Law Firm Broken out by
NUMDET Of PATTIEIS oot ssssssessssssssssss s sssessssssss s ssssss s s s sessssssss s sassssssenes 59
Table 14.4.4 Rank YouTube as a Marketing Tool for Your Law Firm Broken out by Main
SOUTCE Of REVEIUE ....ouireiessssecssssss st ss s s s s 59
Table 14.4.5 Rank YouTube as a Marketing Tool for Your Law Firm Broken out by
Litigation Revenues as % of Firm ReVENUES........cccsssssssssssssssssssssssssssssssseees 60
Table 14.5.1 Rank LinkedIn as a Marketing Tool for Your Law Firm......cenececneeenn. 61
Table 14.5.2 Rank LinkedIn as a Marketing Tool for Your Law Firm Broken out by
00010 01t oy 2P 61
Table 14.5.3 Rank LinkedIn as a Marketing Tool for Your Law Firm Broken out by
NUMDET Of PATTIETIS oot sssssssssssss s ssssssss s ssssse s s s ssssssesssssssssssssssssssssenes 61
Table 14.5.4 Rank LinkedIn as a Marketing Tool for Your Law Firm Broken out by Main
SOUTCE Of REVEIUE .....ouirerrtessessssess s ss s s 61
Table 14.5.5 Rank LinkedIn as a Marketing Tool for Your Law Firm Broken out by
Litigation Revenues as % of Firm ReVENUES........cccesssssssssssssssssssssssessssssssssseess 62
Table 15.1 Does your firm post available jobs on LinkedIn?........neneenseeseesseeeseesseesnnns 63
Table 15.2 Does your firm post available jobs on LinkedIn? Broken out by Country.............. 63
Table 15.3 Does your firm post available jobs on LinkedIn? Broken out by Number of
a0 0 ) 63
Table 15.4 Does your firm post available jobs on LinkedIn? Broken out by Main Source of
S 0 < 63
Table 15.5 Does your firm post available jobs on LinkedIn? Broken out by Litigation
Revenues as % Of FIrM REVENUES ... ssssssssssssssssssssssssssssssssssssssnesss 64
Table 16.1 How much did your firm spend ($) over the past year on job posts on LinkedIn?
............................................................................................................................................................................................. 65
What is the firm's policy on sending out LinkedIn InVitations?......ceonenmeenmmeeseessneeseessesennees 65
Table 17.1 How many InMail messages does the firm send per month?.........connecnneennens 66
Table 17.2 How many InMail messages does the firm send per month? Broken out by
000 110 01 oy 66
Table 17.3 How many InMail messages does the firm send per month? Broken out by
NUMDET Of PATTIETS .oovivuiriierecssseissssnesssssss s ssssssssss s s sess s ss s s s s s ss s ssssssasnes 66
Table 17.4 How many InMail messages does the firm send per month? Broken out by Main
SOUICE Of REVEIUE .....ouerereeiesessssscsssses s sssss s s bbb 66



Law Firm Use of LinkedIn

Table 17.5 How many InMail messages does the firm send per month? Broken out by
Litigation Revenues as % of FIrm ReVENUES........cooccnssssssssssssssssssssssssssssessssssssenss 67
CONTENT DEVELOPMENT ... itiietsirsssssssssssssssssssssssssssssssssssssssssssssssessssssssssssssssssssssssssssssssesssssssssssssssssssssssns 68
Describe the process that your firm uses to develop LinkedIn profiles for your attorneys.
Do they write and post the profiles themselves? Are they edited by an online marketing
specialist to insure proper key word usage and other practices to assure their
effectiveness? What practices has your firm developed and what have been the results?...68
Does your law firm have a policy of providing content, or content development assistance,
to individuals so that they can promote the firm through their personal LinkedIn pages? If
so what kind of assiStance do YOU ProVIA@? ... eereeeeseesseesesssesssssssssssssesssssssesssssssssssssssees 70
Table 18 In the past year, when you send out LinkedIn updates to followers from your law
firm webpage, how many of them (in percentage) were targeted to specific recipients and
how many of them are general and sent to all fOllOWEIS 7 ... oeneenneesneeneersseeseesseeessessseesnens 71
Table 18.1.1 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were targeted to specific
L0 0) 1<) 4 LSy PP 71
Table 18.1.2 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were targeted to specific
recipients? Broken OUt DY COUNETY .....cecueeneesseeesseesseessessssesssssssssssssssssessssssssessssssssssssessssssssssssassans 71
Table 18.1.3 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were targeted to specific
recipients? Broken out by Number of Partners ... eesceseesesssesssssessesssssssessaas 71
Table 18.1.4 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were targeted to specific
recipients? Broken out by Main SOUrce of REVENUE .........ocoeeeeneeemeemmseesseeseessesssssssesssesssssssssssans 72
Table 18.1.5 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were targeted to specific
recipients? Broken out by Litigation Revenues as % of Firm Revenues...........ccouenernnenenns 72
Table 18.2.1 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were sent to all followers?.73
Table 18.2.2 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were sent to all followers?
BIOKEN QUL DY COUNTIY courreuieeeeenreesreeseeessessssesssesssesssessssesssesssesssssssssesssassssesssasssssssssssssesssessssesssassssssssesssesssssssans 73
Table 18.2.3 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were sent to all followers?
Broken out by NUMDET Of PArtners......oeeeeeemseseessecssesssssssessssssssssssesssssssssssssssssssssssssssssssssssssans 73
Table 18.2.4 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were sent to all followers?
Broken out by Main SOUIce Of REVENUE .......ceeeeeeseeeeeeseesecssesseesesssesssssessessssessssssssssssssssesssssesans 73
Table 18.2.5 In the past year, when you send out LinkedIn updates to followers from
your law firm webpage, how many of them (in percentage) were sent to all followers?

Broken out by Litigation Revenues as % of Firm Revenues ... 74
Table 19.1 As an educated guess What percentage of your LinkedIn updates from your firm
LinkedIn page include photos, videos or other visual materials?.......cenenmeersmeeneessseesseennas 75

Table 19.2 As an educated guess What percentage of your LinkedIn updates from your firm
LinkedIn page include photos, videos or other visual materials? Broken out by Country....75

7



Law Firm Use of LinkedIn

Table 19.3 As an educated guess What percentage of your LinkedIn updates from your firm
LinkedIn page include photos, videos or other visual materials? Broken out by Number of
2 0 1S PPN 75
Table 19.4 As an educated guess What percentage of your LinkedIn updates from your firm
LinkedIn page include photos, videos or other visual materials? Broken out by Main Source
0 213 L PPN 76
Table 19.5 As an educated guess What percentage of your LinkedIn updates from your firm
LinkedIn page include photos, videos or other visual materials? Broken out by Litigation

Revenues as % Of FIrM REVENUES ... sssssssssssssssssssssssssssssnesss 76
PARTING ADVICE ... oiirsieiessssssssssssssssssessssssssssessssssssssssss s ssssssssssssss bbb sessssssssssssssassssssssssssassaneses 77
How would you advise your peers on the most effective ways to use LinkedIn? ........c....... 77



Law Firm Use of LinkedIn

THE QUESTIONNAIRE

CHAPTER 1 - Introduction

1. Please give us the following contact information:

A. Name:

B. Company:

C. Work Title:

D. Country:

E. Email Address:

2. How many partners does your firm have?
3. The most significant source of revenue for your law firm is:

A. Individuals

B. Small Business with Less than $50 Million in Revenues

C. Medium Sized Business with $50 to $200 Million in Revenues
D. Large Businesses with more than $200 Million in Revenues

4. Choose the statement that best describes Litigation Revenues as % of Firm Revenues as a
percentage of firm total revenues

A. Less than 10%
B. 10% to 25%
C. 25% to 40%

D. More than 40%
E. Don't Know

CHAPTER 2 - LinkedIn Paid Ads
5. Have you used LinkedIn paid ads?

A. Yes
B. No

6. If so how much did your organization spend in the last year on LinkedIn paid ads?
7. How much do you plan to spend this year on LinkedIn paid ads?

8. How long have you been using LinkedIn paid ads?
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9. Which of the following have you used: text ads? Text and image ads? Video ads?
A. Text ads
B. Text and image ads
C. Video ads
10. How do you go about making text or video ads for LinkedIn? Do you hire outside

firms to help with the text or video ads? Use law firm marketing staff? How involved
are the attorneys themselves?

CHAPTER 3 - Pages and Followers
11. How many lawyers at your organization have personal pages on LinkedIn?
12. How many practice areas or departments do you describe on your LinkedIn Site?
13. How many followers does your organization have on its LinkedIn sites?

14. How often do you send out posts or updates to your followers?

CHAPTER 4 — Endorsements

15. How many endorsements does the firm have on LinkedIn?

16. How important are endorsements to the firm's marketing efforts and how much
staff time do you expend in procuring them?

CHAPTER 5 - Participation in Linkedin Groups
17. Does your organization participate in any LinkedIn Groups?
A. Yes
B. No
18. How many?

19. Which ones?

20. How important are LinkedIn Groups to the marketing of the firm and how do you
use them?
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CHAPTER 6 - LinkedIn Page Metrics

21. What metrics do you track on your LinkedIn page? Which are the most important
ones and why?

22. Rank your presence on LinkedIn as a marketing tool compared to: Facebook,
Google+?

A. Facebook
B. Google+
C. Twitter
D. YouTube
E. LinkedIn

CHAPTER 7 - Job Postings on LinkedIn

23. Does your firm post available jobs on LinkedIn?

A. Yes
B. No

24. How much did your firm spend over the past year on job posts on LinkedIn?

CHAPTER 8 — InMail

25. What is the firm's policy on sending out LinkedIn Invitations?

26. How many InMail messages does the firm send per month?

CHAPTER 9 - LinkedIn Content Development

27. Describe the process that your firm uses to develop LinkedIn profiles for your
attorneys. Do they write and post the profiles themselves? Are they edited by an
online marketing specialist to insure proper key word usage and other practices to
assure their effectiveness? What practices has your firm developed and what have
been the results?

28. Does your law firm have a policy of providing content, or content development

assistance, to individuals so that they can promote the firm through their personal
LinkedIn pages? If so what kind of assistance do you provide?

11
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29. In the past year, when you send out LinkedIn updates to followers from your law
firm webpage, how many of them were targeted to specific recipients and how many
of them are general and sent to all followers?

A. Targeted to specific follower recipients
B. Sent to all recipients

30. As an educated guess what percentage of your LinkedIn updates from your firm
LinkedIn page includes photos, videos or other visual materials?

CHAPTER 10 - Parting Advice

31. How would you advise your peers on the most effective ways to use LinkedIn?
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SURVEY PARTICIPANTS

Adams and Reese
Aluko & Oyebode
Bowman and Brooke LLP
Browne Jacobson
Bullivant Houser Bailey PC
Charles Russell LLP
Drinker Biddle & Reath LLP
Eckert Seamans
Faegre Baker
Daniels
FordHarrison LLP
Foster Swift Collins
& Smith PC
Freeborn & Peters LLP
Frettens LLP
Gaebe Mullen Antonelli
Goodmans. LLP
Gray Reed & McGraw, P.C.
Greene and Letts
Holland & Hart, LLP
Kirton McConkie
M LLP
Phelps Dunbar
Phillips Nizer LLP
Porter Hedges LLP
SA Law
Sacker & Partners LLP
Winick
Wolff & Samson
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WORK TITLES OF INDIVIDUALS RESPONDING TO THE SURVEY

BD Assistant

Business Development Exec

Business Development Manager

Business Development Manager

Chief Marketing Officer

co-Founding Partner

CTO

Director of Client Development

Director of Communications

Director of Communications

Director of Marketing

Director of Marketing

Director of Marketing

Director of Marketing

Director of Marketing and
Business Development

Director of Marketing and
Recruiting

Director of Marketing Partner

Managing Director

Managing Partner

Marketing Director

Marketing Manager

Marketing Specialist, Brand &
Interactive

Partner

Partner

Partner

Partner

Partner/Attorney
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